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Brief
The brief was to create a persuasion campaign for a selected 
theme of our choice. To create a creative brief which we would 
then use as a guide to follow for the project. 

The Deliverables of this project was a persausive campaign in 
the media of our choice. The media used would have strong 
reasononings as to why i chose it relating to the theme we had 
decided upon. For example if i was to choose the theme of the 
environment i would not be printing lots of leaflets as this is 
damaging the environment in the process and a bad choice.

Deliverables
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Persuasion Research
Researching and understanding how persuasive campaigns work 
was essential to my research. This helping me understand how 
political, environmental and social campaigns design themelves 
to be most effective at targeting their audience. One which i 
looked at closely is Brexit and how the vote leave party had 
such a stronger message and design than the vote remain.

Also, understanding how campaigns and persuasion can work in 
a multiple of outcomes and ways is important than just creating 
a website or poster.
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Environmental Research
I chose out of the topics available to look at the environment 
becuase this is something i am passionate about and felt 
i would be able to look into this with the most knowledge 
and passion from the start. I made sure to look at a range of 
environmental concerns and what is already out there.

There are many campaigns targeting plastic waste at the 
moment but less target out areas which i felt might be the more 
effective route moving forward.
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Environmental Research
Global warming, climate change, plastic waste… These are all 
sadly common day discussions and issues that we all talk about. 
However, some issues like deforestation, overpopulation, light 
and noise pollution and even medical waste are huge problems 
too.

After researching these several areas that are less publicised 
in the public eye it has given me a better sense of some of the 
other issues that our environment faces and not just that once 
the plastic waste problem is solved everything else is great.
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Noise Pollution
We can, as an effect of noise pollution, generate headaches and 
migraines from too much noise and the wrong amount of noise 
within a day. This can lead to higher blood pressure and even 
effect our sleep patterns. There are so many knock-on effects 
with noise pollution. We were not created to handle hearing 
constant noise 24 hours a day. That is why sometimes when 
you go to the beach and mountains and it is so peaceful you 
can often feel refreshed because your body is able to have a 
true break from the urban life and sounds which it is unable to 
escape the majority of the time.

• Industrialisation
• Poor Urban Planning
• Social Events
• Transportation
• Construction Activities
• Household Chores
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Creative Brief
I was tasked to create my first ever creative brief for this project 
and learned how to structure it through a range of workshops. 
Using this now I would ensure to reference back to it when 
completing the project.

It is the guidelines to work to on a project which includes 
the objectives from the client to ensure the correct outcome. 
It is for the client and the designers and a way in which to 
communicate and agree on the project throughout the design 
process. It is NOT a project plan but the boundaries in which the 
creative process will occur.
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Noise Pollution / Wildlife
Wildlife depend on sound whether thats in relation to sourcing 
food, communication and even mating.  Science has shown that 
the effect of noise pollution on wildlife has intensified over 
the last decade and is not stopping. It has a huge impact on 
population and community levels across different animal species. 
Roads are a major cause of noise pollution from the cars that all 
of us take for granted. Man-made noise is a recent phenomenon 
which has a big impact on behavioural change among animals 
as well as humans. We are unable to completely get rid of noise 
pollution, but we can definitely do something about the man-
made pollution and start to reduce it.
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Idea Generation
Initial ideas for the campaign consists of different media, how 
to interact with target audiences and how to best promote the 
campaign with noise in mind.

There are many campaigns targeting our effect on wildlife from 
the WWF but often they can be harsh and painful to look at. I 
wanted to create a campaign which is freindly and approachable 
but still carries a strong message.
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Concept 1
The first concept was an informative booklet based on animals 
that are affected by noise pollution and the different areas that 
they are affected. To inform the general public and then on the 
back page is a few ways in which the general public can start 
to make incremental change in their life to tackle this growing 
problem. The idea is that this could be printed and given out 
at zoos but also the information could be digitized to GIF’s 
and social media posts. This is because the target market I am 
aiming this at is young adults who are actively on social media 
and also the generation who are most likely to change their 
production of noise.
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Concept 2
Concept 2 is a series of posters each with an animal that is 
affected by the noise it is creating the environment that it is 
seen in. It is meant to be a completely new way of looking at 
the issues of noise pollution putting the wildlife in our shoes. 
This could be placed in magazines as adverts or social media. 
However, the negatives of this outcome after thought is that it 
is too static and that posters might not be the best way in order 
to connect with an audience today.
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Concept 3
Thirdly, I wanted to look at using a pair of headphones as a 
piece of technology which seems harmless. However, shows who 
us as humans make so much noise but don’t see or think about 
the effect it can have. Inside the speakers would be typographic 
quotes which would be displayed using motion graphics in 
animation. This would be a very direct approach towards the 
problem and show the statistics. This could possibly look at how 
humans are affected but how wildlife is affected worse?
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Outcome Storyboard
My idea is to use dolphins, tree frogs and birds to highlight the 
impact of noise pollution on wildlife in the sea, on land and in 
the sky. I feel by having a range may improve its reach affecting 
people who care about different species. I chose these three 
animals because of the reasons above but also because they are 
all effected differently by noise pollution and each in their own 
ways are having trouble with living in certain areas, mating and 
even increased stress.

To the right was the first story board for the tree frog. They are 
affected by traffic noise and often become stressed. Their vocal 
sac changes colour and becomes paler which makes it harder for 
them to mate as they become less attractive to potential mates. 
Therefore, slowly lowering numbers of tree frogs. 

This was shown before developing it into a moving animation to 
peers and my lecturers for feedback.
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LOWER YOUR NOISE

FOR WILDLIFE SAKE FIND OUT MORE AT
www.wwf.org.uk/wildlifesvoice

x

Wildlifes Voice
The idea behind this animation is of tree frogs and how 
they are affected by traffi c noise.
We can control the noise we hear like alarm clocks but 
Tree Frogs cannot control our noise.
We must minimise our impact if Wildlife in certain areas 
will continue to exsist.
Join and learn more at www.wwf.org.uk/wildlifesvoice



Change of Direction
After a lot of thinking I have decided to go with concept two 
because I feel this idea has a lot more reach and potential. In 
the feedback from group members and Wendy they all said that 
they liked the witty nature and light-hearted idea which they 
felt they could connect better to. Initially, I really liked concept 
two but at the time did not know if it was detailed enough to 
push through. However, with more though into it I realise it’s 
about persuading change and something people can connect 
with. Not offloading lots of information about the topic onto 
people and informing them but not changing their ways or 
actions on the issue.
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1st Poster / GIF
Above is the initial poster that I created with natural colours 
however I did not think that this looked very good. I wanted to 
keep them simple and cartoon like but just felt that they did not 
pop enough. I think thought about how the colour scheme could 
be designed using sound and this brought the idea of music 
streaming apps. They all have different colours and distinct 
colours which together makes a nice eye-catching design. This 
is something you are less likely to see colour wise and hopefully 
would draw more attention.
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NOISE KILLS
Make Less Sound - Keep Wildlife Happy

Making less traffic noise will preserve tree frogs.

In partnership with WWF and Dolby
Join at www.wwf.org/keepwildlifehappy

x



Colour and Typeface
Above is the initial poster that I created with natural colours 
however I did not think that this looked very good. I wanted to 
keep them simple and cartoon like but just felt that they did not 
pop enough. I think thought about how the colour scheme could 
be designed using sound and this brought the idea of music 
streaming apps. They all have different colours and distinct 
colours which together makes a nice eye-catching design. This 
is something you are less likely to see colour wise and hopefully 
would draw more attention.
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C - 01
M - 72
Y - 95
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Typeface

Europa-Regular
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Final 3 GIFs
With my final three designs i created them into GIFs using After 
Effects so that they could also include sound. These would 
then be placed in certain areas around the public to annoy 
and persuade people to pay attention and think more about 
the noise they create and how they can reduce it. I am happy 
with the colour scheme chosen as i feel it works really well 
and makes the designs more child like and attractive than the 
natueral colours from the original idea.
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In Context
Placed in context it holds so much more purpose. As the main 
amount fo noise created that affects the tree bird, crabs and 
birds is from noise which we all create through transport i felt 
it was best to situate the gifs within those spaces where we 
may wait for buses or the tube and also allow it to be shared 
over social media on a phone. This way it can be seen by more 
people. Hopefully, this could catch the yes of people looking 
around when traveling to work but also on social media for the 
ones who would be looking down at their phones at the same 
time.
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Thoughts
Overall, I am happy with the project to a certain extent and feel 
it is a good campaign for spreading awareness and starting to 
make people aware and persuade them to turn their music down 
or make less sound in other ways. However, i do feel becuase i 
switched my idea half way through i did not have enough time 
to make a better outcome and therefore this has suffered. In 
future i feel i have to stick with something more and not change 
my idea as much. If i had researched more into what outcomes 
and media would work best then i do not think that i would 
have needed to switch ideas becuase my idea would have been 
strong enough and able to be carried throughout the whole 
project.
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Chosen Brief
The brief was to promote awareness and understanding of 
Ectodermal Dysplasia and the symptoms, educating people 
how to live better lives and overcome these challenges. Also, to 
educate others so that they are aware of how to help.

The Deliverables were down to what the client wanted and 
our client was open to ideas. Information booklets were a big 
no but everything else was possible. In the end I created a 
lesson plan to be used in schools through a presentation and 
game to present children with a better understanding of what 
Ectodermal Dysplasia is and how to help others around you. This 
would be done through research and development which i will 
show within this document.

Deliverables

GRAPHIC COMMUNICATION: PERSUASION:	ADZ5444	Subject 

Persuasion Challenge 
Client	contact	information:	Diana	Perry,	Ectodermal	Dysplasia	Society,	Unit	1	Maida	
Vale	Business	Centre,	Maida	Vale	Road,	Cheltenham,	Glos.	GL53	7ER.	Tel:	01242	
261332	Mobile:	07774	465712	

Project	title:		Ectodermal	Dysplasia	

	

1. Background / Overview 

Our	Mission	

The	Ectodermal	Dysplasia	Society	aims	to	promote	awareness	and	understanding	of	
the	Ectodermal	Dysplasias	by	providing	detailed	information	and	practical	advice	to	
those	individuals	and	families	affected	by	Ectodermal	Dysplasia,	and	to	the	medical	
professionals,	local	authorities,	etc.,	who	support	them	in	living	life	to	the	full.	

The	ED	Society	aim	to:	

• be	the	first	port	of	call	for	all	those	seeking	information	on	the	Ectodermal	
Dysplasias	

• provide	personalised	support	to	individuals	and	families	affected	by	
Ectodermal	Dysplasia	and	provide	personalised	guidance	to	authorities	in	the	
UK	(e.g.	schools,	social	services,	etc.)	seeking	to	understand	how	to	manage	
the	effects	of	Ectodermal	Dysplasia	on	individuals	and	families	in	their	
community	

• raise	the	awareness	of	Ectodermal	Dysplasia	within	the	medical	profession	
and	other	community	officials	in	the	UK	(e.g.	health	visitors,	social	workers,	
etc.)	in	order	to	promote	early	diagnosis	of	babies	and	children	with	life-
threatening	symptoms	Ectodermal	Dysplasia	(e.g.	over-heating,	breathing	
difficulties,	feeding	difficulties,	etc.)	

	

2. What is the communication challenge? 

To	raise	awareness	of	Ectodermal	Dysplasias,	revealing	the	many	different	
symptoms,	their	location	on	the	body	and	how	they	may	effect	individuals.		

This	could	be	in	the	form	of	a	printed	leaflet	and/or	poster	as	well	as	in	digital	form.	
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Meeting Client
Meeting the client was vital at the beginning of the project. 
Getting to know the client and understand where their vision 
for this work was and finding areas that we could as a group or 
indivudally create solutions for. Questions about the brief were 
answered and this helped me have a healthy relationship with 
the client throughout the project. Good communication and a 
good relationship is vital when working with clients to get the 
best outcome.

We were shown what material the charity currently has for 
medical professionals and also parents with their babies / 
young children.
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What is Ectodermal Dysplasia?
I chose to look at the Ectodermal Dysplasia Society brief 
becuase it is something i had no prior knowledge about and 
I wanted to learn something new. I learned that is a rare 
set of disorders which only has been diagnosed to 7,000 
people around the world so far. I first started by researching 
the website of the society which has a massive amount of 
information about the Dysplasias but not much imagery which i 
found interesting as it is often very visual thing.
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Research Campaigns
It was important to research into how other campaigns set out 
their work for ideas of how i could do the same and make mine 
stand out. Persuading can be hard and you have to think in very 
creative ways in order to create something which is original. 
One thing I like is Spotify’s use of bright colours to engage with 
the younger audiences. I feel that this would be vital if I look 
at a younger audience as this can be a real problem in getting 
teenagers attention and keeping it.
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Creative Brief - Personal
We each created a creative brief to discuss and follow 
throughout the project as clients often dont have a brief 
themselves. It is up to the designer and client to work together 
to figure out what will work and agreeing on what areas to look 
at going forward.

Communication is key. After we visited the client I felt there was 
a gap in the content for the high school teenagers. Teenagers 
with ED had nothing for their age to help them and their peers 
had nothing to be able to learn from to become more aware of 
how they can help. I feel like educating and changing peoples 
views on these individuals will be the best way to persuade 
the next generation to have a much better understanding and 
awareness of Ectodermal Dysplasia.
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Creative Brief - Collective
As a group we took all of the briefs that we had created and put 
them together in one PDf to send to the client. This was a great 
way to see where we all were and the possible initial ideas of 
what we could create.

The client came back with amendments which helped massivlry 
and only arose becuase we had communicated well with each 
other. I had thought of looking at bullying originally but after 
the Creative Breif was sent back there was emphasis on not 
designing an anti-bullying campaign but looking at how to 
educate and make people aware of Ectodermal Dysplasia.
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Research Teenagers Interests
Researching into the target audience was vital and I quickly 
learned that technology is the way forward with most news and 
communication today. However, I felt that the language that 
teenagers use includes emojis which can be used in a different 
context and hopefully still be just as attracting and engaging. 
If I was to focus on an outcome which was not digital it would 
be harder to swipe past and ignore, but still use language and 
imagery that the teenagers want to see.
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Idea Generation
Initial ideas but also a mindmap which includes largely how to 
interact with teenagers. From the client meeting we found out 
that they really struggled with connecting with the younger 
audience and we beleive it is down to not having certain social 
media and also, that the hard material they have is not aimed 
for this age group of 12-24 year olds.

The way language is conveyed through the use of text and 
image is just as important as what you say becuase it needs 
to be attractive and engaging or otherwise teenagers will 
just move on. Humans have a such a small tolerance for 
concentration that it is vital to keep the message short and 
sweet but memorable. Challenging myself with thinking outside 
the box of social media or animations which is what I have 
created a lot of while being in university.
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Colour Scheme / Typefaces
I wanted to choose a colour scheme that fits what the charity 
currently use. The blue is the main colour of the logo and it was 
important to keep this becuase this is an outcome I hope aids 
the current charity and does not sit apart from it. We chose as a 
group the colour scheme and typefaces as this will help tie the 
whole project together and the outcomes will be relatable to 
one another.

Century Gothic and Futura are such understandable typefaces 
that teenagers are used to seeing that it will be easy to read. If 
I was to use a serif font it might put teenagers off looking at the 
information straight away becuase the associations that can be 
drawn from that is news, old fashioned and outdated.
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Concept 1
I sketched up and developed my first concept becuase I wanted 
to see how the colour scheme would fit within the idea itself. 
This was a storyboard for a range of animations which look at 
simple solutions of how to help symptoms of people who have 
ED. Whats most interesting about the symptoms is that they 
can apply to everyone often as they can be very varied and so 
you may have suffered with one of them in your life already, for 
idividuals with ED its a daily occurance. Educating others how to 
help is vital to helping people stay safe and healthy.
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Concept 2
This concept looks at the idea of a school presentation given 
in class to help students understand Ectodermal Dysplasia. 
The hashtag of #EDucate was only a passing comment during 
a group meeting but I feel works very well. simplyfying this 
message so that it can be taught all over the counttry to 
different schools and age groups might be a fantastic way to 
reach a larger audience.

Everyone is always on their phones but in school you listen to 
the teacher. Why not use this time to educate the teachers and 
students about the symptoms and how to overcome them.
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Concept 3
I chose a social media campaign as one of the concepts becuase 
i felt like you need to be on the platform that the teenagers 
are on in order to attract them and gain their attention. It is 
no good creating an outcome which won’t be seen as this is a 
waste of time, money and resources by both the designer and 
client.

Social media posts do limit the amount fo information available 
to share at one time however they can reach accross country 
borders and be shared across the world. The potential for the 
reach is amazing.
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Draft of Presentation
Ultimatly, after a discussion with my group I chose to look 
at developing the classroom lesson plan further. This was 
becuase some other members of the group were already doing 
animatiob, social media and I did not want to repeat the same 
as what they were creating.

The lesson plan is different becuase it is not digital form in that 
it is deliviered to teenagers at school in person and altohugh 
the presentation is on a screen, it allows a discussion about a 
topic and hopefully has a better time not being ignored. School 
kids are always going to misbehave and not want to listen that 
is a fact. But, the hope is that some of this would stick with 
them going forward in their lives and even if it persuades a 
few teenagers to change it is making a positive difference for 
individuals with Ectodermal Dysplasia.

#EDucate

How to deal with symptoms
of Ectodermal Dysplasia
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Emoji Creation
Emoji’s are common place in teenagers message feeds and no 
longer will a text between friends being letters only but will 
include a laughing or crying face.

The ability to describe emotion and feeling through an emoji is 
hugely succeasful and that is why I chose to use it within the 
presentation. I feel that with such a hard topic it is an excellant 
way to keep teenagers engaged and brings more fun to the 
lesson.

Competitiveness and Humour will hopefully help this serious 
topic of ED stick eith the teeangers.
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Final Draft of Presentation
Following on from the initial presentation I gained a lot of 
feedback from peers and lecturers on the changes needed to 
push it forward.

I added more imagery to it to keep it engaging and took away 
some text. It has been stripped back which actually aids the 
presentation allowing the teacher to dictate how long to stay on 
the slide before moving forward depending on how engaged the 
students are at that given moment.

Integrating the emojis works very well and including the game 
which you will see in more detail on the next page only adds 
to the lesson. I wanted to allow the presentation to open 
discussion and allow the teenagers to answer the games 
questions before going over them, finding out what they already 
know and allowing them to learn more about how to help others 
around them, especially friends who may have ED.
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Game
At first I felt game design would be hard and risky but i feel this 
has paid off. By creating my own emojis this gave me flexibility 
with what I could include and I was able to design these strips 
which are cut into squares to create the game. Each is specific 
to a certain symptom and gives the problem, help and outcome. 
Simple yet effective in communicating change and help to others 
around you.

I needed to ensure I designed an A3 sheet that the game would 
sit on in order to make it easy for teachers to download the 
outcome and print and cut without any issues. The easier it is to 
set up the better the teacher will be at giving the lesson.

I tested out the game with a range of people and they all found 
it fun and different from games they had played before. Using 
the emojis was a new idea but also everyone of different ages 
learned about helping symptoms and that is the most important 
thing.
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PDF for lesson guide
In order for the presentation to be stripped back i needed to 
create a document which would include the information needed 
to go with the slides. Therefore I designed this document which 
is much more formal and easy to read for older people which 
lends itself well to teachers.

This will help teachers guidance through the presentation but 
also allows them to tweak the presentation for the age group 
and concentration levels of the class. By including less text on 
screen teachers can choose how much detail to go into and 
therefore streamlining the lesson or having a big discussion on 
what the students think about helping others etc.
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Thoughts
Overall, I am happy with this project and how I have been 
able to get to the outcome I have. Without research and lots 
of development I never would have come up with designing 
a lesson plan. A knowledge of what the client wanted, where 
there was a gap for content and how to apply that using emojis 
was vital in creating an outcome which will teach and increase 
people’s understanding of Ectodermal Dysplasia and how to deal 
with the symptoms or how to deal with them.
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